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I ATIO TIOV pTtailveTe Kupiwg oto facebook;

NOE. 2018 1IN
IOYA. 2017 ==

71,2

YTtoAoyilotn

199%

TaumAet

39%

Kivnto

71,2%

YToAoyloTn TapmAeT Kivnto
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[10co cuxva mootTapeTe KAtL oto Facebook;
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APKETEG POPEQ >xebov 1-2 popeQ Kabe Mua popad Jnaviotepa Ay/Aa
N Yepa KAOe pepa TNV eBdopada 10 pepeg TO pnva
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[10oco cuxva mootapeTe Katl oto Facebook; INTERMEAVE
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IOYA. 2017 ==

23,6
209

16,3

111 1o

2,3
0,4

APKETEG POPEQ > xedov 1-2 popeQ Kabe Mua popa 2raviotepa Ay/Aa
TN pEpa KABe pepa TNV eBdopada 10 pepeg TO UAva
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Tu amo ta mapakdatw Kavete oto facebook;
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’ TL amno ta napakatw Kavete oto facebook; NTERMEAVE

NOE. 2018 I
IOYA. 2017 ==

839 891
78.4

727 706

44,0
41,2

MaBaivw ta vea BAEw TLKAvOUV  XudnTaw yla Bepata MiAaw pe Toug dAepTApwW Motpacopat AveBalw MpowBw TNV
NG NUEPAC oL piAoL pov sanatpéTr]Taq / noorldpw piAoug pov ONUAVTLKES gvblapepovta £pyaocia pouv
TLG ATIOYELG HOU N OTLYUEG TNG apbpa

oxoAlalw o€ AAAa oot {wng pou
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Exete KAMOLOLG PiAOUG IOV €XOUV KATA TN YVWHN 6ag aAAn

ocuvpumieppopa oto facebook kat AAAN oTNV KAvoviKi TOLG {wn; e

NOE. 2018 I
IOYA. 2017 ==

Ay/Aa 54,5
19,1%
Nat
48,0%
Oxu
32.9%

Nat Oxt Ay/Aa




I Av emtpetie va {noete yia 3 pnveg xwpig facebook:

Agv 6a
HOU EAELTIE

31,2%

Ay/Aa

1,0%

Oa dnulovpyoLoE apKeTA
ONUAVTLKO TMPOBANUa
oTNV Kabnuepvotnta

10,7%

Oa pov eAeLTe
aAAa Ogev Ba eixa
Kaveva popAnua

NOE. 2018 Il
IOYA. 2017 ==

12,7

10,7

o/

56,1

Oa dnulovpyovoe
APKETA ONUAVTLKO
MPOBANua otnv
Kadnuepvotnta

Oa pov EAelTte
aAAd dev Ba gixa
Kaveva mpopAnpa

31,2

Agv Ba
HOUL EAELTIE
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doBacTe 1 OXL yLa TA TIPOOWTILKA oa¢ OEdopEVA

’ Tov £xel ipooBaon to facebook; INTERIEAVE

NOE. 2018 Il

IOYA. 2017 =
Ay/Aa

Y iyoupa OXL O 9 O/O
102%
Ziyoupa OxL

& MaAAov oxt
35,1%

> lyoupa val 66 2

30,3% -

MaAAoV OxL

24.9%

39,1

Ziyoupa vau
& MaAAov vau

64,0%

MaAAov val

> lyoupa val MdaAAov Oxt Ay/Aa
& MdAAov vat & Oxl

‘Epeuva og 635 dtopa, avépeg & yuvaikeg, 16 €10V Kal dvw, xpnoteg facebook, e maveAAadIkn kaAuyn kal dslyuatoAnyia pe xpnon Aiotag (panel) tng aboutpeople, kabwg
Kal xpnon dlapnuiong o€ social media pe xpnon quota wg NPog TN YEWYPAPIKN NEPIOXN, TO GUAO Kal TNV NAIKIa. H €peuva NpayuatonoiNBnKe e NAEKTPOVIKEG CUVEVIEUEEIG
peow Sladiktuou, BAcel NAEKTPOVIKOU epwTnpatoAoyiou otig 4 NoguBpiou. 2018. O1 otabuioelg £yivav e BAon 1o GUAO kail TNV NAIKIa. Tunikd oTatioTIKO opdAua +3,8%.

. INTERMEAVE

Mia épeuvatng  aboutpeople  (Méhoctng ESOMAR kai tou EZP)  yia v We make brands grow




