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MoAAoi xapaktnpilouv WS PACIOTIKEC OAEC TIC NPAEEIC
NOAITIKAC Biag, aveéaptnTdC TNC I0EOAOYIKNC TAUTOTNTAC
TV OPACTWYV. YUUPWVEIC N OIAP®VEIC Ye TNV anoyn autnh;
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I:||E|:| Mola and TIC NAPakAT® AEEEIC MOTEVEIC OTI
nEPIYPAPEI KAAUTEQLA ATOPA NOou ackouv Bia:

social and market

research
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Aev EEPpw 3 %

AvA nAIKIGKN KQTtnyopia KAl NoAITIKI QUTOTONOOETNON
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21NV EAANGOQ undpxouv NOAAOI Nou dIKAIoAOYouUv Tn Bia
EIEI:I o€ Bdapoc npoownwv. [Miotevelc ot Eévac/pia piroc/n 6a
socelanc mores dIKaloAoyoUoeE Jia eniBeon oe BApog...
(% oiyoupa n uAAAoV)

roanegim | EEG— 4.0 %
Meyaro-snpocioyeaeou NG 36 %
Meyaro-enixeronuaria | NN 35 %
iopanivot roupiora | 30%
ynoupyot ms kupéovnons | NN © Q %
Boureurn mg avrinofrevons [ EGNGNGNGEG © Q%

MeTavdoTtn xwpig xapTid _ 97%

AvA noAITIKI QUTOTONOBETNON KAl MEQIOXN

©¢go/vikn

Enibeon og BGpog... AploTepA Kévtpo ATTIKN
YnoupyoU TG KUBEpvNONG 33% 392% 93% 95%
BouAeutn TNC avTINOAITEUONG 32% 30% 26% 24%
Meyalo-dnpooioypdpou 49% 35% 34% 36%
MeyaAo-enixelpnuaria 44% 33% 31% 20%
Tpaneditn 49% 47% 38% 34%
lopanAivou Toupiota 39% 34% 97% 28%
MeravdoTtn xwpig xapTtid 95% 20% 929% 20%
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AcC unoB€éooupe 611 akoUc TNV NAPAKAT® €idnon.
dEI:' [1G0O KATAdIKAOTEQ DEWPEIC TNV EVEQYEIQ AUTNA;
(n EpATNON TEBNKE O€ neipaua)

social and market
research

«Ougoa avrieEoUOIAOTWV MOAYLATONOINCE £MiOECN LIE
vKalAKIQ MOOKAADVTAC TOQUUATIOLOUC».
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AnOAUTa APKETA Aiyo KabdAou Aev EEPW
oown oo oo | Ami Owow
ANOAUTA & AQKETA 84% 97% 98% 95% 90%
Aiyo & KaBdAou 14% 3% 1% 4% 9%

«OQUAdA akPOOEEIY MNOAYLATONOINOCE ENBECN LIE
yKalAKIA MOOKAADVIAC TOQUUATIOLOUC».
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AnOAuTa APKETA Aiyo KabdAou Aev EEPpw
[ om  m sio w oo

ANOAUTA & APKETA 93% 94% 96% 96% 88%

Aiyo & KaBoAou 6% 6% 5% 4% 8%
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Miotevelc ot 1a kdupara karadikalouv 1n Bia
AVEEQPTATWC TNC IOEOAOYIKNC TONOBETNONS TWV OPACTWV;

= Nai m Oxi = Aev EEpm

AvA nAIKIQKN KaTtnyopia

® Nai m Oxi mAev EEPW
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